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BA347 Market Research 

Syllabus

BA347 A

Winter 2011, 3 credits | Wednesday 6:00 – 8:45 pm | Room #222

Instructor: Cyn Roberts

Contact Information

Preferred contact email: croberts@aii.edu
(Do not attach assignments or any other documents to an email without permission)
Alternate contact: 503-382-4868
Office Hours

By appointment

FINAL Exam

Wednesday evening, March 23, 5:30 pm – 7:30 pm

Required Text

Marketing Research, eighth Edition by Carl McDaniel and Roger Gates | WILEY Books | ISBN: 9780470087022
Other Requirements

Final project needs will vary according to the student’s various assignment concepts. (ie. Display boards, color printing, binding, etc…). 
Most of the work in this course will be submitted digitally and must be in a Microsoft Word Document unless otherwise indicated. If you do not have adequate Internet access and this program at home, you will need to complete your assignments in the computer labs at school.
Course Description

Students will expand their understanding and analysis of market research by identifying management challenges and converting these into research objectives, exploring research techniques and methods to collect information, and interpreting research findings in order to make business decisions.

Core Course Competencies

Upon successful completion of this course, the student will be able to:

· Define market research and explain its value

· Understand the role of market research in the marketing process

· Apply problem definition skills to business scenarios

· Compare and contrast primary and secondary research methods

· Develop a survey instrument

· Describe variables of attitude measurement and questionnaire design

· Recommend sampling procedures for marketing problems

· Determine appropriate sample sizes

· Examine commonly used research measurement tools

· Transform raw data into marketing information

Prerequisite

BA241 Principles of Marketing

Grading 

Attendance = 10% | Individual essays = 40% | Team project proposal = 5% | Team final project and presentation = 15% | Quizzes = 10% (5 quizzes worth 2% each) | Exams = 20% (10% each – midterm and final)

Letter Grade

Number Grade
Rating

A

=
95 – 100
Excellent

A-

=
90 – 94



B+

=
87 – 89

B

=
83 – 86

Good

B-

=
80 – 82



C+

= 
77 – 79



C

=
73 – 76

Satisfactory

C-

=
70 – 72



D+

=
67 – 69

D

=
62 – 66

Marginal

F

=
Below 62
Failure

A gradebook is maintained at www.myeclassonline.com. You are encouraged to check this often. If you have grade concerns at any time during the term, it is highly recommended that you make an appointment to individually discuss your progress and plan for success in this class. Personal grades are confidential and will not be discussed in the classroom. Please make an appointment to meet outside of class to discuss personal grades. 

Assignment Submission Requirements & Late Work:

Assignments

· Assignments are due before class begins on the due date specified. 

· Only one late assignment will be accepted per term. Submit late assignments to the late drop box in eCompanion before class meets week 9. 

· The late assignment will receive a 10% reduction in possible points

· Late assignments will not be graded or recorded before week 9.

· No late assignments will be accepted after week 9.

· Unless otherwise instructed, most assignments will be submitted digitally via www.myeclassonline.com 

· Submit digital assignments in Microsoft Word format. Assignments in other formats will not be accepted.

· If you experience technical difficulties uploading an assignment to eCompanion, contact ecompanionhelp@aii.edu immediately. If eCompanion issues impact your ability to submit your work on time, copy the instructor on emails to eCompanion help and keep a record of all communication. 

· DO NOT email an assignment directly to your instructor. It will not be graded.

Quizzes and exams

· Quizzes and exams are usually given at the beginning of class. Late attendees may not be allowed to take an exam. If a late attendee is allowed to take an exam, the time may be restricted.

· Exams and quizzes cannot usually be made up except in cases of extreme emergency or illness (see below).

Documented emergencies and/or illness

· In the case of a documented student emergency or illness, the instructor may allow an absent student to make up an assignment or exam. A makeup exam must be scheduled before graded exams are scheduled to be returned to students. The student will be required to present documentation of emergency and contact instructor immediately to arrange a retake or late assignment submission. 

Campus Email Policy  

Email communication will be through eCompanion. Be sure to check your profile in eCompanion to update your email address so that you will receive course communications in a timely manner.

Lab Policies

Leave food and drink outside the class. Disciplinary action will be taken toward any student found using the equipment in an inappropriate manner, taking cell phone calls or surfing the web. Disruptive, disrespectful or rude behavior will not be tolerated.

Plagiarism

Presenting the writings, images or paraphrased ideas of another as one’s own, is strictly prohibited at the Art Institute of Portland. Properly documented excerpts from other’s works, when they are limited to an appropriate amount of the total length of a student’s paper, are permissible when used to support a researched argument.  

Attendance Policy for the Art Institute of Portland

Students who are absent from all scheduled classes over a 14-day period (2 weeks) are subject to automatic attendance suspension—from the Institute, not just from this course. This means the student is administratively withdrawn from all courses and cannot attend classes or continue in the current quarter unless he/she successfully appeals for reinstatement. Students who anticipate violating the attendance policy should contact their Academic Advisor or Academic Department Director immediately to discuss options such as withdrawing from the Institute or navigating the appeals process.

Absences Policy 

Regular attendance is required for successful completion of this course. A student who misses the equivalent of three (3) classes will not pass this class. Exceptions for extenuating circumstances will be considered at the discretion of the instructor. 

Adding, Dropping and Withdrawing from courses

Schedule Adjustment period: The schedule adjustment period runs through the first week of the quarter (ending at 5 pm on Monday of Week 2). To add or drop a course, the student must complete a schedule adjustment form, available from the Registrar’s Office. The signature of the student’s academic advisor is required to make any changes to the student’s schedule.

Withdrawal (W/WF):  The student who withdraws from a course or from the program during the first nine weeks of the quarter will be assigned a “W” code for each course.  The “W” code is not used in computation of the student’s grade point average; however, “W” credits are counted toward total credits attempted.  The student who withdraws from a course or from the program after the ninth week of the quarter will be assigned a “WF” code for each course.  The “WF” code is the equivalent of a grade of “F” and is used in computing the student’s grade point average.  Students wishing to withdraw from The Art Institute of Portland must file an official status change form with the Registrar.

Tutoring 

Free, one-on-one tutoring is available to you across all subjects through the Tutoring Center.  The goal of tutoring is to help you learn and master skills so you can then confidently apply them on your own.  Tutoring is helpful for students at all levels—freshman through senior, whether you want to move from a failing to a passing grade or whether you want to cement an “A.”  Our tutors are faculty or, most often, fellow students who have excelled in the subject.  You may find a tutor by visiting aidepartments.com or dropping by the Tutoring Center in Room 328 inside the Education Department.  The Director of the Tutoring Center is Sara Cartmel, whom you are welcome to contact at 503-382-4811 or scartmel@aii.edu.

Students with Disabilities

It is AiPD policy not to discriminate against qualified students with a documented

disability in its educational programs, activities or services.  If you have a disability-related need for adjustments or other accommodations in this class, contact the Dean of Student Services, Jason Clary, at 503-382-4710 or jclary@aii.edu .”

Evacuation Procedures  

Please proceed to the nearest exit when the strobe lights flash and an audible alarm occurs.  AiPD’s evacuation location is 10th and Davis; wait there for further instructions. 

 **ALWAYS ASSUME ANY EVACUATION IS REAL**
Course Calendar 

*This Course Calendar is subject to change in order to accommodate guest speakers and/or special topics of interest. Please refer to eCompanion announcements for updates to schedule.

Week 1  - January 12

Syllabus | Writing Requirements | Marketing review & Intro to research (ch. 1)
	Delivery method/s:
	Introductions/Lecture/Discussion

	Assignment(s) introduced:
	Research Essay Paper 1 (due week 3)

	Reading assigned:
	Read chapter 1 & 4 + Case study (see doc sharing)


Week 2 – January 19

Secondary Data Research (chapter 4)
	Delivery method/s:
	Lecture/Discussion -  Guest speaker
Quiz 1 - chapter 1 and syllabus 

	Assignment introduced:
	Team Final Project (project proposal due week 4, final project due week 9 or 10 as assigned) 

	Reading assigned:
	Read chapter 3


Week 3 – January 26

The Marketing Research Process | Defining the Problem (chapter 3)
	Delivery method/s:
	Lecture/Discussion/Activity

Quiz 2 – Ch 4

	Assignment introduced:
	Research Essay Paper 2 (due week 5)

	Reading assigned:
	Read chapter 5 & 8

	Assignment/s in progress:
	Team final project proposal

	Assignments due:
	Research essay paper 1 (submit to dropbox in eCompanion)


Week 4 – February 2

Qualitative Research | Ethnographic Research (chapter 5 & 8)
	Delivery method/s:
	Lecture/Discussion/Student presentations/In-class activity

Quiz 3 – Ch 3

	Reading assigned:
	Read chapter 6, 7 & 9

	Assignment/s in progress:
	Final project

Research essay paper 2

	Assignments due:
	Team final project proposal (submit to dropbox in eCompanion)


Week 5 – February 9

Surveys, experimentation, and test markets (chapter 6, 7 & 9)
	Delivery method/s:
	Lecture/Discussion/In-class activity

Midterm Exam  - ch 1,3-5, 8

	Assignment Introduced:
	Research essay paper 3 (due week 7)

	Reading assigned:
	Read chapter 10-12

	Assignments due:
	Research essay paper 2


Week 6 – February 16

Measurement scales & process, and questionnaire design (chapter 10 -12 )
	Delivery method/s:
	Lecture/Discussion

	Reading assigned:
	Read chapter 13

	Assignment/s in progress:
	Final Project

Research essay paper 3


Week 7 – February 23

Determining Sample size and Basic Sampling concepts (chapter 13 &14)
	Delivery method/s:
	Lecture, Discussion, In-class activity

Quiz 4 – ch 6, 8-11

	Assignment introduced:
	Research essay paper 4 (due week 9)

	Reading assigned:
	Read chapter 15, & 19 

	Assignment/s in progress:
	Final Project

	Assignments due:
	Research essay paper 3


Week 8 – March 2

Data Analysis | Communicating Research Results (chapter 15, 19) 
	Delivery method/s:
	Lecture, Discussion

Quiz 5 – ch 12 & 13

	Reading assigned:
	Read chapter 2

	Assignment/s in progress:
	Final Project

Research essay paper 4


Week 9 – March 9

Research Ethics (chapter 2)
	Delivery method/s:
	Discussion/Lecture | Student Presentations

	Assignment/s in progress:
	Final Project - week 10 presenters

	Assignments due:
	Final Project – week 9 presenters (submit in class)
Research essay paper 4 


Week 10 – March 16

Final Review

	Delivery method/s:
	Discussion/Lecture | Student Presentations

	Assignments due:
	Final Project (submit in class)


Week 11 – March 23 | 5:30pm – 7:30 pm

Final Exam

	Delivery method/s:
	Exam (comprehensive)


